


Sixth Sense Marketing™ is a proprietary process to assist Exp in being 
smart about the business and the Brand at hand.  By being smart, we can 
de� ne the business opportunity better, from which we can develop and 
execute ideas that activate demand for our clients. 

Sixth Sense Marketing™ helps us de� ne where the brand opportunity 
& consumer reality intersect, allowing us to come up with Big Ideas – ideas 
that assist in creating an emotional connection between the brand and 
the consumer.  

Our activation teams are then trained to ‘become the experience’ through 
the way they dress, speak, present, move and engage with consumers – 
thus re� ecting the ingredients of the Brand experience.

 – a 24/7 Brand Experience
We leverage Live Brand Experiences through digital strategies, using a 
pre-event, during-event and post-event digital approach to ensure that 
people who aren’t even at your event can experience both the event and 
your brand through their mobile and/or PC screens.

Exp Numbers

55,000 The number of brand experiences delivered by Exp annually
  2,000 The number of � exible staff working for Exp across Africa
     333 The number of staff permanently employed by Exp
       29 The number of years we have been operating
       15 The number of countries we operate in. (9 Wholly Owned; 3 Af� liates)
         9 The number of countries we have / can do cross border activations into
         1 The position of importance you hold as our client

Exp Leadership & Experience

Carol Abade Group CEO
18-Years Agency (Exp) Experience; Lived and worked in 
Kenya, Nigeria and South Africa 

John Argyle Group CFO 36-Years Experience in Finance (21-Years with Exp)

Ian Taylor Group COO 
24-Years Marketing Experience (17-Years with Exp); 
Lived and worked in Ghana, Nigeria and South Africa

Dave Boon 
Group Director Marketing 
and Strategy (Regional Director East 
& Central Africa)

22-Years Marketing Experience (11-Years with Exp); 
Lived and worked in Mauritius, Kenya, China and South 
Africa

Sandile Ndzekeli CEO, South Africa 
18-Years Marketing Experience (12-Years with a Agency 
and 6-Years with Exp)

Marianne Bathily Regional Director Francophone Africa
14-Years Marketing Experience (11-years with Exp); 
Worked throughout Francophone West Africa

Tertius Strauss Regional Director (West Africa)
26-years Marketing experience  (10-years with Exp); 
Lived and worked in West and East Africa, China, 
Taiwan and Vietnam

19Of� ces operating in

15Countries
activating more than50,000

Brand Experiences a year

T: +27 11 549 5340 E: info@expagency.biz. W:  www.expagency.biz

Corporate Governance
Exp is a strategic partner to various companies that operate under strict corporate governance standards, which we 
adhere to. This same high level of service will be applied to work executed for you.


